PRIORITY O1

Promoting and
Marketing Development

We will attract existing, new and next generation markets through
a dynamic, creative brand with consistent and relevant messaging.

Creative targeted campaigns that promote our wide range of
experiences will encourage more people to visit Southend and
contribute to a vibrant visitor economy.
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OBJECTIVES

Target
international
opportunities
presented by
destinations
served by London
Southend Airport,
as short haul travel
starts to return to
pre-COVID levels

KEY TASKS

Explore opportunities to
collaborate with London
Southend Airport on creative
campaigns that exploit the
Borough's coastal offer
coupled with its proximity to
London - target destinations
served by current routes.

Ensure new destination web-
site has the facility to translate
into other languages, focusing
on destinations served from
London Southend Airport.

MONITORING

Increase number of
visits from overseas
visitors

Accommodation
occupancy rates

Number of visits to
the destination web-
site from internation-
al IP addresses.

TARGET

Annual
increase
of 3%

Annual

increase
of 3%

Annual
increase

of 3%

RESPONSIBILITY

London
Southend Airport

STP
VIC

Accommodation
providers

SBC - Culture &
Tourism
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