Developing and
PRIDRHY 02 Enhancing the Destination
We will develop the physical destination and natural environment
to attract visitors and encourage repeat visits. We will offer a
compelling destination experience by responding to market

demands and changing technologies to identify future
opportunities.

We will continue to build on our key assets as well as increasing
awareness of a broader offer across the wider area.
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OBJECTIVES

KEY TASKS

MONITORING

TARGET

RESPONSIBILITY

Development

of the ‘Make
Southend Sparkle’
(MSS) campaign

- focusing

on attracting
volunteers to
improve our civic
realm and public
spaces.

Development of creative
campaigns aimed at
improving the appearance
and perception of the public
realm. Improve access to
facilities and equipment
across the borough for MSS
volunteers

Create promotional
campaigns on current MSS
projects, future initiatives,
past successes and volunteer
recruitment.

Levels of
engagement and
followers

Number of
volunteers and

groups

Positive visitor
feedback/
perception surveys
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